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our
target
Women 25-45 years old

Urban fast-paced rout ine

Profess ional hard-work ing women 

aspir ing for success

et love t ime for themselves and

for act iv i t ies they enjoy (sports ,

t ime with fami ly/fr iends , din ing out, etc).

Balancing their personal , profess ional

and socia l respons ib i l i t ies is a des ire

and a big chal lenge.

Informed and tech-savvy consumers

Connected with cul tural narrat ives (events ,

entertainment, cul ture) and socia l narrat ives

(socia l minor i t ies , femin ism, inc lus ion and sustainabi l i ty)
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so what is  AMARO?
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Born in São Paulo .  Des igned for the world . 

AMARO is a digital ly native fashion brand offer ing
trends and essent ia ls at fair pr ices .

We empower you to l ive your everyday stories.
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BRAND GUIDELINES
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logo
Our logo is featured in white or black 
font colors (on top of c lear 
backgrounds). 

The URL logo vers ions should always be 
appl ied underneath the main logo in a 
central ized posi t ion.

Never dis tort, shr ink , t i l t or modify the 
logo.

DOWNLOAD FILES HERE

https://airtable.com/embed/shrhfnVcxAoifhKtk/tblrrWW0Yw4JvXEV8/viwcbxEwLJghP64fb?blocks=hide
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logo clear space
In rare cases where the logo must 
be featured on a very smal l scale, 
the opt ion without the URL should be 
used. 

WEB

URL VERSION MIN SIZE: 80 x 28 px

SIMPLE VERSION MIN SIZE: 40 x 7 px

PRINT

URL VERSION MIN SIZE: 3 x 1 cm

SIMPLE VERSION MIN SIZE: 2 x 0,4 cm
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Y
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Always ensure contrast, so white logo must be appl ied over dark backgrounds, and viceversa, black logo must be appl ied over l ight backgrounds.

logo applications
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incorrect logo usage

DON’T PLACE OVER ELABORATE 

IMAGES

DON’T PUT COLOR GLOW

DON’T TRESPASS CLEAR SPACEDON’T ALTER CHARACTER POSITION

DON’T BUILD PERSPECTIVE

DON’T CHANGE TYPEFACE

DON’T APPLY HARD SHADOW

DON’T WARP OR DISTORT

DON’T APPLY INSIDE A BOX

DON’T DISTORT

DON’T IMAGE OVERLAY

DON’T USE SIDEWAYS OR 

UPSIDE DOWN

DON’T CHANGE SPACING

DON’T APPLY COLORS 

OUTSIDE GUIDELINE

DON’T APLLY MULTIPLE COLORS 

(EXCEPT FOR LGBTQ+ VERSION)

AMARO
amaro.com
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other logos and icons
Consider the same usage guidel ine as the main logo.

DOWNLOAD FILES HERE

AMARO CARES INITIATIVE LOGO

SPECIAL PRODUCT CATEGORY LOGO

SPECIAL PRODUCT CATEGORY LOGO

PHYSICAL RETAIL LOGO

MAIN HASHTAG LOGO

HR PROJECT LOGO (INTERNAL USE ONLY)

i n s i d e r

CONTENT PLATFORM LOGO

INSIDER CLIENTS LOGO

ONBOARDING LOGO (INTERNAL USE ONLY)

AMARO CARES INITIATIVE ICON

FITNESS CATEGORY PRODUCTS ICON

VARIATIONS OF LOADER ICON

https://drive.google.com/drive/folders/15MB9ZdlN5K5GbS7KdH6xX-h8oHPFaSHE
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color guidel ine
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main color palette

PANTONE 2337 C 

RGB 248 193 184 

HEX/HTML #F8C1B8 

CMYK 0 27 22 0

PANTONE 7416 C 

RGB 229 106 84 

HEX/HTML #E56A54 

CMYK 0 72 70 0

PANTONE - NA 

RGB 255 255 255 

HEX/HTML #F8C1B8 

CMYK - NA

PANTONE - NA

RGB 0 0 0 

HEX/HTML #000000 

CMYK 30 0 0 100
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COMMUNICATION

UNDERSTANDING

WARMTH

HOPE

CALMING

FEMININE

SOCIABLE

ENTHUSIASTIC

SELF-CONFIDENT

INDEPENDENT 

ADVENTUROUS

CREATIVE FLAIR

CLEANLINESS

EQUALITY

SIMPLICITY

SELF-SUFFICIENT

PRISTINE AND OPEN

NEW BEGINNINGS

STRONG

CONTAINED

FORMAL

SOPHISTICATED

SEDUCTIVE

MYSTERIOUS

(and how it t ies into our personal i ty)

color psychology

+ CLEVER 

+ TRUSTWORTHY 

+ EASY GOING

CLEAN + SLEEK + MODERN

+ CLEVER 

+ UPBEAT 

+ FREE SPIRITED

+ CITY FLUENT 

+ TASTEFUL 

+ INTENTIONAL

CLEAN + SLEEK + MODERN

+ RELATABLE 

+ FEMINIST

+ EMPOWERED
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color palette
percentage

BRAND COMMUNICATION

40% @amaro-white:  HEX #FFFFFF

20% @amaro-black:  HEX #000000

30% @amaro-pink:  HEX #F8C1B8 |  PANTONE 2337 C 

10% @amaro-coral :  HEX #E56A54 |  PANTONE 7416 C

40% 20% 30% 10%
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secondary
colors
HUES OF MAIN COLORS

PANTONE 2337 C 

RGB 248 193 184 

HEX/HTML #F8C1B8 

CMYK 0 27 22 0

PANTONE 9260 C 

(ONLINE USE ONLY)

RGB 245 222 218 

HEX/HTML #F5DEDA

PANTONE 9286 C

(OFFLINE USE ONLY)

RGB 246 223 224 

CMYK 2  13  6  0

PANTONE 7416 C 

RGB 229 106 84 

HEX/HTML #E56A54 

CMYK 0 72 70 0

PANTONE 7619 C

 RGB 192 76 54 

HEX/HTML #C04C36 

CMYK 0 78 85 12
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applications
summary
PACKAGING

WEBSITE

SOCIAL MEDIA

PHYSICAL

ETC
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color palette 
applications
GUIDE SHOPS

The objects and props may be in darker colors and tones

in order to avoid showing s igns of wear, dir t or s tains .
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PRIMARY COMBINATIONS 

color usage

hello from
the future

hel lo from
the future

hel lo from
the future

hel lo from
the future

BG: #F5DEDA |  FONT: #E56A54 BG: #F8C1B8 |  FONT: #000000 BG: #E56A54 |  FONT: #FFFFFF BG: #F5DEDA |  FONT: #000000 BG: #F8C1B8 |  FONT: #E56A54

BG: #C04C36 |  FONT: #000000 BG: #E56A54 |  FONT: #F5DEDA BG: #F5DEDA |  FONT: #E56A54 BG: #C04C36 |  FONT: #F5DEDA BG: #F8C1B8 |  FONT: #C04C36
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typography guidel ine
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primary 
typeface
HURME GEOMETRIC SANS N1 FAMILY I  is  a clean, s leek,  and geometric font,  i t was chosen for i ts sharp edges and perfect circles. 

USAGE: ALL UPPERCASE OR ALL LOWERCASE (avoid mixing) use WITH LARGE SPACING (100 or 200px) |  main weight:  bold / never apply ital ics*

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ˆ & * ( ) _ + = | ? > < . ,
A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ˆ & * ( ) _ + = | ? > < . ,
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secondary typefaces
web font: Gotham family

USE CASE: AMARO.COM  |   APP   |    LANDING PAGES
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  |  a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ˆ & * ( ) _ + = | ? > < . ,

google  font :  JOSEFIN SANS

USE CASE:  AMARO LIVE

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  |  a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ˆ & * ( ) _ + = | ? > < . ,

system font: TREBUCHET

USE CASE: NEWSLETTERS, AUTOMATIC E-MAILS & BARCODE

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  |  a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ˆ & * ( ) _ + = | ? > < . ,  

system font 2:  GEORGIA
USE CASE: QUOTES AND GRAPHIC DETAILS

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  |  a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 ! @ # $ % ˆ & * ( ) _ + = | ? > < . ,
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special 
typeface
Caslon Graphique is a cool serif font for special  occasions.

USAGE: Headlines only and short words

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ˆ & * ( ) _ + = | ? > < . ,
A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ˆ & * ( ) _ + = | ? > < . ,
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font use examples
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font use variations

3D EFFECTOUTLINE LAYERING PLAYFUL 90° VERTICAL
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font use dont ’s

DON’T USE GEORGIA ON TITLES

(QUOTES ONLY)

DON’T WRITE OVER 

HEAVY BOXES 

(STORIES AND VIDEO ONLY)

DON’T USE CASLON ON TEXT DON’T USE FRAMES ON TEXT DON’T USE HURME ALL CAPS IN 

LONG TEXTS. (TOO HEAVY)
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SECONDARY ELEMENTSsecondary elements
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iconography
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iconography
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complementary
pattern
USE CASES: EVENTS, ACTIVATIONS AND SEEDINGS
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WHAT’S OUR GRAPHIC AESTHETIC?

CLEAN

MINIMAL

BOLD

LARGE SPACING

COLOR BLOCK
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i l lustration styles
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organic shapes x 
sharpness
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color block
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composit ions
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digital ly native
language
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graphic design 
dont ’s

DON’T USE COLOR OVERLAYDON’T USE GRADIENT COLORS DON’T CHANGE LOOKBOOK’S 

BACKGROUND COLOR
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graphic design 
dont ’s

DON’T MAKE COMPOSITIONS 

LIKE “POLYVORE”

DON’T TRANSFORM IMAGES

IN B&W

DON’T USE HARD SHADOW 

ON TEXT
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